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Introduction 
Google Ad Grants

1 hour webinar for Victim Support Europe
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● What can you expect from Google Ad Grants?
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Let’s have a look at the search engine results page…

● Which type of results 
do you see on this 
Search Engine Results 
Page?

● Difference between 

○ Paid & Organic
○ SEA & SEO

● What is your opinion 
about the ‘Sponsored’ 
result ?
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What is the search query is more generic…

● The search query does 
not contain the brand 
name

● What if your text 
advertisement could 
be visible here?

● Would you be ready to 
pay for the click? 

● What is your opinion?

66

Agenda

● What is Google Ad Grants?

● How can my organization apply for Google Ad Grants?

● Tips & Tricks in the application process

● What does a Google Ad Grants campaign look like?

● What can you expect from Google Ad Grants?



7

Introducing Google For Nonprofits

Sign up for free if you are 
an eligible nonprofit 
organization

● No school or 
academic 
institutions

● No hospitals

● No governmental 
organization
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Signing up for Google For Non Profit is ‘relatively’ easy

● The process depends on the country where your organization is registered

● You have to make sure that you have 

○ the nonprofit official registration number as an organization

○ physical address 

○ online contact information (e-mail)

○ Legal proof of existence of the nonprofit organization (e.g. 
Memorandum of association, Deed of incorporation, etc.)

● The partner organization Percent is responsible for the verification

● The process takes around 5 business days
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Which programs available for Google For Nonprofits?
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Sign-up for the Google Ad Grants Program

How Google Ad Grants works:

● You’ll receive $10,000 USD of in-kind advertising 
budget from Google each month 

● You’ll be able to create text-based ads

● You’ll get access to tools to help you build effective 
campaigns 

● Your text ads will be visible on Google Search when 
people look for information related to your 
nonprofit
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Validation of your Google Ad Grants request
Some tips

● Google will check your website and the mission of 
your organization

● Once approved: Google will send an email to 
accept the invitation to your account 

○ From: ads-account-noreply@google.com

○ Subject: Accept your invitation to access a 
Google Ads account

● Email might end op in ‘spam’ or ‘unimportant’

● Never, ever, ever create a new account and/or 
add your own credit card information

https://docs.google.com/document/d/10zUdjHvsAYVTpycMYOwrOmk_yeayrne6LcxCCcBISrs/edit#heading=h.yga7bou9euxg
mailto:ads-account-noreply@google.com
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Keep track of the application process
Some tips

● Check your application status on your Google For 
Nonprofits account

● If disapproved: find an email with more information 
from googlefornonprofits-noreply@google.com

● If approved: 

○ check the account ID and make note of it

○ Always use the same login email address

● Never, ever start to make your own Google Ads 
account and/or add your own credit card 
credentials
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Google Ad Grants invitation accepted, what is next?

● Log in to ads.google.com

● Ensure that you use the same email 
address for logging in (check your 
mails)

● Check the current email addresses 
that are known to Google For 
Nonprofits in the administration 
section

● Tip: add at least one ‘generic’ email 
address for the organization to keep 
access secured at all times

http://ads.google.com
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Accept Payment Profile… what is this?

● A second email is sent when 
you accept access to your 
Google Ad Grants

● Email:

○ From:payments-noreply@g
oogle.com

○ Subject: “Action required 
for your Google Account”

● Tip: Invitation expires quickly, 
so take action the same week
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I still got lost…. What now?

● Make a list of email addresses that 
could have been involved

● Check all inboxes (incl. spam) on:

○ googlefornonprofits-noreply@google.
com

○ payments-noreply@google.com

○ ads-account-noreply@google.com

● If still lost: use the ‘I lost access to 
my Google Ad Grants account’ form

● Check your (spam) inbox regularly 
for the respongs

mailto:payments-noreply@google.com
mailto:payments-noreply@google.com
mailto:payments-noreply@google.com
mailto:ads-account-noreply@google.com
https://support.google.com/grants/contact/grants_account_access_no_info
https://support.google.com/grants/contact/grants_account_access_no_info
https://support.google.com/grants/contact/grants_account_access_no_info
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18

Welcome to ‘Smart Campaigns’

DEMO
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Step 1: Connect (or not) to Google My Business

Check ‘No’, if you 
don’t want to 

connect both tools
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Step 2: write down your business name

As you would want it 
to appear to 

searchers
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Step 3: choose a landing page for your text advertisement

This is not always the 
homepage

https://victim-support.eu/
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Step 4: Scanning your website, learning about your business

The system scans 
your website
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Step 5: Conversion data - Link to GA4 (if possible)

Google Analytics goals 
can be easily 
imported as 

‘conversions’ in 
Google Ads
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Step 6: Write your ad

Victim Support Europe

No victim left behind

Find victim support nearby

We ensure that victims are …

Our goal is that every single v…
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Step 7: add extra headlines, description and information

More headlines and 
description lines 

=
more combinations 

will be tested 
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Step 8: Provide relevant keyword themes

Pick only relevant 
suggestions 

or 
write your own 

keyword themes
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Step 9: Decide where you want your ad to appear

You can select a 
perimeter or 

one/multiple cities, 
regions and even 

countries
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Step 10: Enter your budget

● Go with suggested 
budget (choose the 
highest option for Ad 
grants

● Or enter your own daily 
budget

Tip: $10K /month = max $329 / day
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Step 11: Review your campaign

Adjust via pencil icon, if needed
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Your campaign is ‘pending’, but will be live soon !

Create more campaigns, if required
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Still need help?

● Help is provided throughout this process

● Look in the footer of the page

● Look for the chat icon

3232

Agenda

● What is Google Ad Grants?

● How can my organization apply for Google Ad Grants?

● Tips & Tricks in the application process

● What does a Google Ad Grants campaign look like?

● What can you expect from Google Ad Grants?



33

Google Ads : Next level’s Expert Mode
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Demo in the Expert Mode interface

DEMO
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Search campaign with ad groups for more control

DEMO
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Keep track of your organization’s goals

*Figures are pure for illustrative purposes

Calculate the impact of your 
campaigns
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QUESTIONS ? 
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THANK YOU!


